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Section 508 Acquisition Tools Focus Group: Market Research

· What:
Notes on the tenth meeting of the Focus Group

· When:
Meeting held Thursday, 12 May, 2005, 9:00 am - 12:00 pm EDT
· Where:
 Hosted by the General Services Administration (GSA) located at GSA training facility, L'Enfant Plaza, Washington DC
· Who: Attending this meeting:

· Canon

· Aubrey Woolley
· GSA

· Helen Chamberlain

· Maxine Hill

· Terry Weaver
· HP

· Mark Engel
· Michael Takamura
· HUD

· Joel Dean
· Clay Hutcherson
· IRS

· T.J. Cannady
· ITI

· Ken Salaets 
· SAIC

· Monica Dussman

· TecAccess

· Katie Haritos-Shea

· USPS

· Norman Robinson

· VA

· Bob Volck
1. Introduction and Background

a. Typical scenarios for COTS product micro-purchases

b. Buy Accessible Wizard Release 1.5 demonstration

c. Wizard Release 1.5 Issue log and incremental release plan

d. Wizard distribution and product support website

( Comments on Micro-purchase Scenario and Current Release 1.5.2
· There is some confusion about why we ask for the “total acquisition value”.  Needs to be more context for this question, or maybe change the question.  
· There are five different cost breakpoints identified in the list for users to select as a response to the Wizard question about total acquisition value.  For Section 508 and the Wizard, the important price range is “<= $2500”, that is to answer the question “is this a micro-purchase or not?”  We do not understand different requirements for the other four price ranges relative to Section 508, but these cost difference are important for other federal acquisition requirements (e.g., under $100,000 streamlined acquisition);  and may be useful to record in a comprehensive acquisition ‘audit trail’ summary report
· Resolution: A page that asks is this a micro-purchase? Branch based on the answer:  if it is not or if unknown, then a subsequent question along the “macro-purchase” branch asks the other ranges. 
· How do we update the list examples of what is E&IT (i.e. Section 508 relevant) and what is not?
· Maintenance of list of micro-purchase examples should support simple input from people who want to add examples

· Embedded software on devices is missing and should be on the list

· Need a note that our examples of what is E&IT are NOT all the examples; list should be preceded by explanation that the list is not exhaustive
· Suggestion to put a reference to the GSA Authorization To Operate (ATO) for the Wizard on the product support site.

( Comments on Market Research Data Center Search

· Discussion on advanced search features (beyond current categories).  
· Maybe have some examples for certain categories to clarify them.  
· Discussion on search capability based on keywords.
· Maybe a combination using categories and keywords.
· Discussion on search capability based on vendor name. 
· Discussion on search capability based on functional capabilities.
· Discussion on search capability based on specific product name.
· When searching on product name, other products in the same category with similar functionality could also be returned.

· Discussion that we need to improve the instructions for the search to clarify that users first select a few different candidate products to be recorded as items reviewed prior to final selection, then identify the one final selection that they intend to purchase.

· Suggestion to provide user instructions to consider doing market research external to the Wizard before selecting candidate products

· What is the Wizard scenario when the search returns no information? 

· Might provide some general guidance on market research and how to find accessibility information from a specific vendor.

· Discussion on providing a search engine with key words included – but caution against “selling” a single search engine or somehow favoring a particular product or service.

· Might provide some links of suggested good places to go to for further (external to Wizard) market research.

( Comments on Market Research Analysis
· More discussion that we need to improve the instructions for market research to clarify and explain why it is necessary that Wizard users first select a few different candidate products to be recorded as items reviewed prior to final selection, then identify the one final selection that they intend to purchase.

· Suggestion to display the number of provisions that apply and those supported for each selected candidate product and/or the option to access this greater detail.
· No, we are in the micro-purchase scenario and are not doing the research and analysis at the level of detailed applicable standards.
· Suggestion to use the term commercial non-availability rather than “most accessible available”

( Comments on Wizard Data Summary

· Suggestion to allow users to add agency-specific requirements in the data summary when they are preparing the report.  

· Suggestion to use language like “exempt from Section 508” rather than talking about what is not E&IT.

2. Discussion on Buy Accessible Wizard Release 2.0

a. Typical scenarios for COTS product ‘macro‘-purchases

b. Typical scenarios for custom E&IT solution ‘macro’-purchases

c. Typical scenarios for the bundled contract acquisition variation

3. Buy Accessible Market Research Data Center

a. The legacy Buy Accessible Portal

b. User scenarios for E&IT vendors and other producers of information

c. Information governance and long-term maintenance

( Comments on Market Research Data Center 
· How to maintain the taxonomy of product categories?  

· Industry does categorize software according to the UNSPSC, but we have to make sure the person registering the information has this information.

· We haven’t resolved this issue and we need to.  Using questions and comments is NOT adequate. Need broader discussion.

· Some discussion about digital cameras, are they E&IT?  There is information on a digital camera; digital cameras do capture, transmit and alter data.  Need broader discussion.
· More data needed in the Data Center, 

· Need the ability for industry to load additional data 

· Note on illustration of Wizard architecture and relationship with the Market Research Data Center that the information accessed via the Wizard does not go directly into the Local Wizard User Data Repository, rather it goes to the Wizard Client.
4. Next Steps

a. Buy Accessible Wizard implementation plan and milestones

b. Market Research Focus Group deliverables and meeting schedule

( Next meeting and prototype demo scheduled Wednesday May 25, 2005
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